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MICHELIN IS A WORI.D COMPAN Y
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MICHELIIII s AN IIIITEGRIITED COMPIIIII 4
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7"H A WIDE RAIIIGE OF BUSIIIIESSES

FROM UPS TREAM R&D TO OPEF\’A TIONS

e FROM THE DES/GN OF CHEMICALS & MA TERIALS
- TO THE PRODUCTION AND MARKETING OF ASSEMBLED
_,5_ - OBJECTS, WORLDWIDE
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| W/ TH AN ACTIVE DESIRE TO CARRY OUTA DIGITAL
Ty TRAIIISFORMATIOIII 7O MAKE END-TO- END PROCESSES MORE
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Hydrogen o i

3D metal printing [

Experiences @

BEYOND

Connected
Mobility Intelligence solutions for
fleets

Specialti Connected
SIS |es. services ®
platform

AROUND
THE TYRE

Road transport @

Automotive @
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WE ARE PROMOTING
OPEN INNOVATION

NETWORKS ACADEMIC  consopTIUMS SCOUTING INDUSTRIAL
scientific & professional

NETWORK
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6 LEVERS |
o W4

OF TRANSFORMATION]
SUPPORT OUR 2030, . -

TEGY

v

CUSTOMIEER
FOCUS

CAPTER &
EXPLOITER
LA DATA

A

EVERYONE
IN ACTION
FOR THE
EMVIRONNEMENT y

INNOVATION
ACCELERATION
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DIGITAL
\

- e

Because'eveEn
company»is so. CONCerne
by-the subject

‘oNne IN the

i
ey know or understand bes
.. to achieve their objectives at

The expectations are real the right time.

The openness is there
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WHERE DO ONTOLOGIES AND SEMANTICS

FITINTO ALL THIS ?

B\ SUPPORTED BY SOME
EXPERTS

Technically enabling access to data
is a first step =» the organization is
working on it

But use of data with the same
recognized business meaning is
the second one = These “visionaries”
are convinced that this is where FAIR
data and ontologies are absolutely
useful.

% BUT A CHALLENGE

o

° - o

How do you ge,t the organlzatlon
on the move to recognize,the \
interest and potential .of these

approaches? . . @
. o © " .
o . " '\,\:
. even if there are already some - W,
e GDSO L
STANDARDIZE‘, SHABE SIMPLIFY. k] }

Global Data Service Organization for l’es and
automotive components. 9
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HOW TO INTRODUCE AND PERSUADE 2

A VAST SUBJECT TO TACKLE WITH A GREAT DEAL OF
HUMILITY AND REALISM
="

4 LEVERS T‘O ACTIVATE FROM INSIDE :

2
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~Oobvious among users

* The issues addressed by ontologies (multiple point of vie
ambiguity,, ...) are numerous.
« The benefit should “just” need to be understood especially by future users
« The activation barrier must not be too high, for IT and users

€ ar

e It is also obvious that we can’t work on common issues alone

0 00O

@Mwm\v |||‘ THE COMMUITY IS THERE

The Ontocommons ecosystem is very rich and instructive : it is
“the good place where to learn, exchange, test and improve”
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It means :
- illustrate the benefits of rigorous semantic approaches
L a.:r’fébponds in some way to the need for schools and pedagogy

] v 1
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’Tearned socl,gj:les to ge,t involved in describing their profession
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AND ALL THE BEST TO KGA
®
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